The way Britain consumes entertainment
and news has changed since 2010
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Social mediais the primary
source of news articles for
c.36% of millennials!?)
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Facebook now the #3
news source in UK by
% of references®?

Smartphone use has )Jumped
from c.25% to 71%"
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Video consumption on

mobile will grow 3

in2017@

People consume content from a wide range
of sources - sometimes at the same time

Entered the mainstream
since 2010 24% UK 7% of

households!® adults(®)
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Print has declined by 41%
between 2010 and 2016(7’
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The 10 Downing St Twitter
account has 5.01m followers,
greater than the readership

of any print newspaper'®
of allinternet traffic

will be video by 2020 :
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